
Subject: Media Policy-2020. 

Reference: Administrative Council Decision No.61/8/2020 
dated, 29.04.2020. 

General Administration Department OM. No. GDG89/CM/2020 
dated, 12.050.2020 

Government Order No: 05 - JK (ID) of 2020. 
Dated: 15 - 05 - 2020. 

In supersession of all the previous orders on the subject, sanction 
is hereby accorded to the implementation of the revised Media Policy of the 
Information Department enclosed as Annexure to this order. 

By order of the Government of Jammu & Kashrnir 

Sd/- 
(Rohit Kansal) IAS. 

Principal Secretary to  the Government. 
No. ID/A/50/2019. Dated:15 - 05  - 2020. 

Copy to the:- 
1. Principal Secretary to the Hon'ble Lieutenant Governor. 
2. Joint Secretary (J&K), Ministry of Home Affairs, Government of India. 
3. Secretary to the Government General Administration Department 
4. Secretary to the Government Department of Law, Justice & 

Parliamentary Affairs. 
5. Director, Information, J&K. 
6. Jt. Director, Information, Jammu/Kashmir. 
7. General Manager, Government Press, J&K, Jammu for publication in 

the next issue of Government Gazette. 
8. Private Secretary to Chief Secretary. 
9 Private Secretary to Principal Secretary, Information Department. 
6 lncharge Website GAD. 
11. Government Order file (w.2.s.c.). 
12. Stock file. 

---4 

Additional Secretary to the Government 



Union Territory of Jammu and Kashmir 

Department of lnforniation 

Media Policy 

Introduction 

The Department of Information & Public Relations (DIPR) serves as the 
single window for information and communication for the government 
includi~g all government departments, public sector enterprises and 
autonomous bodies. It highlights the policies~programmes, projects, welfare 
schemes and new initiatives taken by the Government in the media. The 
department regularly releases information about various activities of the 
government not only through its Press releases but also through its social media 
platforms including its twitter handle @dipr-JK, a Whatsapp group- W P R  
updates and also Facebook and You tube. 

In recent years, media has seen an exponential growth both in terms of 
scale as well as diversity. The growth of digital, online and social media, the 
pressure of 'Breaking News', the 24x7 news rush are all trends which have 
made i i  imperative that the responses of the Government keep pace with the 
demands of the media. New trends in the media and ever evolving media 
platforms also call for changed responses from the government for effective 
communication and outreach. 

In the light of the above background, a fresh and pro-active med~a policy is 
required to cany the nlessage of welfare, development and progress to the 
people in an effective manner. A continuous attention to the criticis111 and 
grievances of the people projected by the media and addressing them is another 
important endeavour of the Govemnent to ensure people's participation and 
giving them a sense of being a part of the development process. 

Objectives 

Communication being a key component of governance; there is, a need for 
putting in place a comprehensive Media Policy in the Union Territoq of Jammu 
and Kash~nir with a clear vision for the future ~vith a focus on en~erging 



1 communication enriroment. The media policy of the government shall focus 
on creating a sustained narrative on the functioning of the Govemlnent in 
media. It shall aim at timely dissemination of infonnation about new 
initiatives/schemes of the Government and create awareness about welfare 
measures, social security programmes and SOPS for management of 
crisislnatural calamities/epide~nics. The following are some of the objectives of 
the new policy: 

i. The broad objective of the Media Policy is to ensure a synchronized 
and effective use of all forms of media to build public trust, foster a 
genuinely positive image of the Government based on performance 
and strengthen relationship with key stakeholders. 

. . 
11. To create awareness among the people on govemment policies, plans 

and programmes intended for public welfare and socio-economic 
development on one hand and on the other, keep the govemment 
informed of people's feedback. 

. . . 
111. To increase public awareness and understanding about the 

Government's role and responsibilities. 

iv. To ensure that the communication with the citizens through inedia is 
consistent, well-informed, timely and appropriate. 

v. To put in place a Standard Operating Procedure (SOP) for reaching 
out to the public in situations of crisis like health issues and natural 
disasters. 

vi. To ensure that the advertising budgct of the governinent and its 
departments and agencies is utilized judiciously and effectively. 

vii. To thwart mis-information, fake news and be alert to any attempts to 
use media to incite coin~nunal passions, preach violence. or to 
propagate any infonnation prejudicial to the sovereignty and integrity 
of India. 

Guiding Principles 
The proposed Media Policy will be based on the follo\ving guiding 

principles: 

i. Visibility: To maintain a strong two-way co~n~nunication 
relationship with stakeholders, it is important that the 

2 



is visible in all forms of ~nerlin nq ~nllch 2s n n c q i h l ~  \Ji<ihilihr I P ~ C  
simple and direct to ensure maximum reach and impact. 

... 
111. Repetition: Wherever possible a repetitive schedule will be 

devised for placement of important infoom~ation to ensure that it 
receives public consideration. 

iv. Value: Ensuring that a message has a reasonable level of value for 
the recipient is paramount to gain public attention and interest. 
While Government operating procedures hold little value to the 
public but how those procedures affect the people daily lives of 
people are vely important for them. Therefore, inforination will be 
structured with the public impact as its basis. People should know 
about the execution of development projects, welfare 
measures/scl~ernes and new initiatives taken by the Government for 
their welfare and how their lives are going to get impacted by the 
same. 

\,. Variety: To ensure that information is received by the public at 
large, it needs to be placed in several communication  nodes 
simultaneously. The more the communication modes (website, 
newspapers, electronic media outlets, direct mail, social media. etc) 
the wider its coverage will be. This will be another guiding 
principle 

I .  Feedback: It is important that feedback on issues concerning the 
public is encouraged and processed. People feel enthused and 
encouraged when their feedback is received and responded to. 

vii. Response: To ensure that the Government Departments respond to 
the public issues raised in the media in a timely and appropriate 

manner. 

viii. Consistency: To build credibility and a positive reputation, 
information must be true, fair and consistent. Credible information, 
which is simply con~municated and fiom a 
great value for the public. 
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Media Policy- Key Policy Elements 

Thefol loi~i i~~g ore the ke,v co17lpone171.s o f ~ h e  Media Policy: 

Increasing use of New modes of communication- Move the focus away fiom 
a total print based focus to AV and online media 

The dissemination of information by the Government currently involves 
Press Releases, Video Footage and Pictures of official functions Classified and 
Display advertisements: Audic Visual advertisements, Jingles and Spots 
Radio. TV and some use of social media. 

Under the New media strategy the department now proposes to 
increasingly look towards leveraging electronic and online media to widen the 
scope and import of infoimation dissemination. This will enable greater citizen 
engageinent given their enormous reach. The inlpol-tant modes of 
communication to be tapped while devising the strategy i'or eicctrnnic/online 
media include:- 

i. Radio- Radio continues to be a prefel~ed and handy ~rteai~s uf  

inforinarion especially i : ~  the rural areas of Jammu & Kashinir a~id 
with the advent of FM radio, it has also grown in p~pulti.ii); R I ! I O I ~ ~  

the youth as well. Under the neiv strategy, Radio- b\)-~,ih tcri.estr.ial 
and FM channels will be used as one of the key media Tor 

dissemination of infonnation by the Government. 

ii. TV and local Cable networks - Television including 
Doordarshan and some local satellite news channels enlo) n large 
viewership in J&K. The reach of local cable net\vorlts is also  large^ 
These will also be used to play a more important ].ole in the overall 
nledia mix. 

iii. Social Media - Social Media has of late emerged as one of the 
major ir~fluencers of the public opinion. Its speed and easc of 
transmission has made it very popular. Tile DIPR \vill have a full- 
fledged Social Media Cell in its repertoire for dissenlination of 
information and monitoring of misinfo~lnation. I t  \\ill hclp it to 



harness the power of this media for a faster and more effecti\re 
corn~nunication. 

iv. Online News Portals - Wilh the dwindling print media, Online 
Media has gained ground. Most print media have online editions. 
Many publications have totally shifted to online mode. In addition 
there are many online only portals. Most of the people no\$ use 
their mobile phones to get access to news through these news 
portals instead of relying on newspapers or publications. These too 
shall be focused on by the department. 

v. Promotional events, functions, media tours, sponsored 
programmeslevents, coffee table books, information booklets- 
There is a vast array of promotional tools which have infrequently 
been used by the department. These include, but are not limited to, 
participation in or organization of special events, conferences to 
highlight J&K, sponsored programmes in television including 
national channels, publication of coffee table books and other 
booklets, tours of niedia personnel etc. These too shall be arranged 
or organized in order to ensure that a proper communication mix is 
ensured in disseminating information and liighlighting the activities 
and achievements of the government. 

AIteriug Advertising, policies to reflect the increased focus on new media 

The current advertising policy has an inherent leaning towards 
traditional print media. As a consequence, the majority of the advertising 
support and effort continues to be focused on traditional media. In order 
to ensure that that the new medialnewer coinrnunication mechan~sms get 
adequate advertising support, it shall be ensured that at least 4096 of the 
advertisements would be earniarked for activitiesl~nedialstralegies other 
than print- e.g. Audio-Visual, Online Media. Outdoor Media, designing 
and printing of communications, booklets, Coffee table books, conduct of 
events and functions, social and online media units etc. 

The DIPR shall ensure that tlie above directions are duly reflected in 
its internal policiesl~uleslguidelines and wherever existing guidelines are 



/ inconsistent with the above, the same be changed to reflect the directions 
of the new Media Policy. In case any new guidelines are required to be 
framed, the DIPR shall be free to do the same in order to facilitate the 
implementation of the above directions. 

Media Tours and Field Visits to highlight the developmental 
activities on the ground 

J&K has been through a transfonnative process. While the 
reorganization of the erstwhile state and attendant changes have led to a 
large number of people fi-iendly laws now having become applicable and 
various deprived groups having become eligible for their rights, on the 
developmental front too, a number of positive changes have taken place. 
Projects languishing for many years have been taken up and conlpleted. 
Unfortunately however, the media has tended to focus on the security 
aspects of the UT. One way of correcting this focus is to conduct tours 
/field visits for media persons, from both within and outside J&K, This 
exercise would help the government communicate with greater clarity 
and emphasis and also demonstrate on the ground the development works 
going on and their impact on socioeconon~ic profile of the UT. 

The DIPR shall endeavour to conduct tours as above regularly for 
inedia personnel, features writers and editors not only from the national 
capital but also fro111 state capitals and other important cities so that 

information is disseminated widely. 

Online and Social Media to be special areas of attention 

Recent years have seen a change in the media landscape. While 
print and social media have seen a reductioil in importance, online media 
has been successfully gaining insignificance. This is evident fro111 the fact 
that many erstwhile print media publications have moved online and 
some of them have even shut down their print editions. In addition, Social 
Media such as Twitter ctc. have become effective media of information 
dissemination, interaction and instant feedback. It is, therefore, important 
that the official inedia machinery effectively and aggressively encourages 
social and online media. For this purpose an exclusive social inedia 
unitice11 shall be launched. Suitable professionalslagei~cies shall be used w 



/ 
for this purpose. The manpower required shall be engaged either through 
hiring or outsourcing or co~itractual arrangements. 

It shall be the endeavour of the department to ensure that the Social 
hledia space is proactively occupied and that this means of 
corninunication is effectively utilized for furthering the overall objectives 
of the Policy outlined above. As far as possible effective and healthy 
interaction shall be initiated and maintained with the public on online and 

social platforms. 

Use of special Means of Communication to promote the activities of 
the government and reach out to the people 

i. Press Conferences Holding Press Conferences is currently being 
undertaken by the department in order to disseminate the position of the 
gsvemrnent on various issues. This activity shall be increased both in size 
and scope. The department shall encourage elected representatives such 
as Mayors and senior PRI representatives and senior officers to hold 
focused press conferences in order to disseminate the position of their 
respective departments, answer questions to remove any doubts and 
follo~v it up through distribution of supporting material. 

i i .  Documentaries, Coffee Table Books, Events: DlPR will actively support 
the govemlnent as well as individual departments in various means of 

con~munication including making documentaries, publishillg coffee table 
book and information booklets of Goveminent achievements or in 
participationisponsoring of high visibility events. 

Use of Media as a feedback mechanism and to assess the feedback 
received for corrective action and grievance redressal 

The DlPR will monitor the media regularly for any issues of public 
importance that need to be brought to the notice of the Go\reinment for urgent 
action to build the people's confidence and trust in the system. 

The grievances of the people against the Goveminent appearing in the media 
shall be brought before the relevant departments of the Goveininent. Likewise, 
the response to these grievances shall be sought froin the concerned 
Departments and co~nlnunicated to the media for suitable cover 
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The Government Depart~nents would also be sensitized about responding 
appropriately to the critical news reports about their departments to remove 
misgivings in the public. 

The Grievance Reports and the Departmental response thereof shall be 
coinpiled on a daily basis and a consolidated report co~ninunicated to the 
Ad~ninistrative department after the end ofthe month. 

The remedial measures taken by the Government in addressing the 

grievances of public highlighted by media shall be regularly co~nmunicated. 

Putting in place suitable mechanisms to address issues of fake news, 
plagiarism, verification of antecedents of all concerned with the profession 

J&K has significant law and order and security considerations. It has been 
fighting a proxy war supported and abetted from across the border. In such a 
situation, it is extremely important that the efforts of anti-social and anti 
national elements to disturb the peace are thwarted. In order to ensure the 
above, it shall be made incumbent that before Empanelment of 
NewspaperslNews Portals for release of advertisements by the Goveinment. the 
antecedents of the paperlnews portal as well that of its publishe~~s/editors/hey 
personnel are duly gone into. This shall be duly reflected in the e~npanelment 

guidelines. Similarly, while giving finalising accl-editations. a robust 
background check including verification of antecedents of each journalist \vould 
be carried out with the assistance of the relevant authorities. For this purpose. 
the guidelines for accreditation shall be revised and updated to reflect this 
requirement. 

material: 

DIPR shall examine the content of the print, electronic and other fo1.111~ of 
media for fake news, plagiarism and unethical or anti-national activities. Any 
individual or group indulging in fake news, unethical or anti national activities 
or in plagiarism shall be deempanelled besides being proceeded against under 
law. There shall be no release of advel-tisernents to any media \vJlich incite or 



1 > 
tend to incite violence, question sovereignty and integrity of lndia or violate the 
accepted nol.ms of public decency and behaviour. Any fake news or any news 
inciting hatred or disturbing co~nmunal harmony shall be proceeded against 
under IPCiCyber laws. A suitable mechanism with specific TORS shall be set up 
by the DIPR for monitoring the above and easuring adherence to the guidelines. 

With respect to all such matters as may involve fake news or news wit11 
anti-social, communal or anti national content, the implenlenting agency viz. 
DIPR will also device a suitable coordination and information sharing 
mechanism with the security agencies. 

Internal arrangements and inter-departmental coordinatio~~ to 
project a cohesive picture of the efforts of the government 

The Department of Information & Public Relalions shall oversce the 
implementation of the integrated Media Policy. It shall ensure that 
co~n~nunication about and from governme~lt is well-integrated, coherent, 
coordinated and consistent. 

Eowever, no policy can be successfully implemented unless the line 
deparl~nents play an active role. Therefore, there is an active and key role 
envisaged for all departments in furthering the objectives of the ne\v pclic!.. 
Departnlents ~vould ensure that their own con~munication cha~~nels  including 
their social media channels such as twitter handles and faccbook pages are 
aai\;e, updated and interactive. Departments \vould be expected to set up 

com1l1u11ication teams in their respective offices headed by a Nodal Officer \vho 
would not only handle and coordinate departmental communications and 
outreach but would also coordinate with the DIPR. These nodal officcrs ~ v i l l  
also be contacted by DIPR for seeking any i~~fonnatiodclarificatio~~ regarding 
their policies, on-going schemes, statement for media, press releases etc. 'I'hese 
Nodal officers will be provided press cuttings/online feedback from other iurdia 
by the DIPR if some issue is to be rebutted or any clarification is sought. They 
would be expected lo respond in real time about all these issues. 

All departments would also sensitize the Information departmen( in 
advance about any Government policy or measures being conten~plated by any 
Department. They would also keep the DIPR briefed about the policy stand of 
their respective depal-tinent on key issues. 

The administrative secretaries in the secretarial and heads of dzpa~imcnt 
in the field ~vould be expected to actively participate in the communicalion? 
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effort. Besides designating nodal officers, they will also ensure that important 
infonnation especially policy decisions are regularly communicated. 

The DIPR \ $ r i l l  also fol-mulate a roster for govenlment officials at all 
levels to appear in various media including online and audio visual media to 
communicate with the public and respond to various issues. 

Repositionine DIPR as a professional commu~lication organization- 
Recruitntent, Capacity Building, traininp and developn~ent 

'To ensure effective implementation of the proposed Media Policy, DIPR 
will be repositioned as a professional coinmunication organization with 
professional human resource at various levels. The DIPR will set up a dedicated 
cel! of professionals to irnpleinent the Media Policy. There shall be a special 
emphasis on increasing the Government's presence on onlinelsocial media and 
counter negative propaganda with credibIe inputs. In order to achieve the same 
the following additional steps shall form part of the policy: 

i. The department would be strengthened both qualitatively and 
quantitatil ely to help then1 to overcome any deficiencies. 

ii. Recruit~nent Rules of the Department would be relooked at so that 
enough professional staff is available for its effective functioning. 

. . . 
111. In order to improve its functioning. the department shall engage young 

professionals either on contract or through an outsourcing process. 
iv. Internal capacities of the department would be enhanced through 

training, refresher courses and exposure tours of existing staff 
v. The DIPR shaIl obtain external guidance and support through hiring of 

consultancies and professional agencies aIso 
Growth and development of media in J&K- awards, caprrcit)l buildin% 
trairring 

The quality of the media discourse depends on the calibre of the 
media personnel, technicians and journalists. In order to foster an 
ecosystem of healthy debate, citizen centric discussions and 
constructive criticism, it is important to help build capacities in the 
private sector as well as encourage proinising efforts and initiatives. 
To that end the following activities shall be part of the overall 
activities of the infonnation department. Wfl// 



a) Institution of Media Awards to be given each year to two 
outstanding media or communication professionals. 

b) The DIPR shall actively engage in promoting high standards in 
journalis~n by getting media professionals in J&K including 
private media personnel acquainted with the latest trends, 
technologies and trends in the media space. To this end it will 
sponsor seminars, visits and workshops. It will organize 
refresher courses, training classes, exhibitions independently 
and in association with organizations of working journalists, 
Universities and other professional organizations. It may tie up 

with reputed national institutes such as IIMC to initiate work on 
some of the activities outlined above. 

Genera! 

The Media Policy shall be valid for 5 years. It inay however be reviewed 
earlier if the need so arises. The Directorate of lnforination and Publicity 
(DIPR) shall be the nodal authority for operationalising the poIicy. I1 will ensure 
that wherever needed, suitable changes in existing guidelines are introduced to 
reflect the directions and mandate of the New Media Policy. It will also ensure 
that wherever new guidelines or policies are required to be framed to implement 
the mandate of the new Media Policy There will be standing committee under 
the Chairpersonship of Director DIPR will be constituled to give effect to 
various directions of the policy or to fix guidelines including rates wherever the 

same hzve not been specifically fixed by the respective policies. The Comnlittee 
will be empowered to take all such decisions as are required to give effect to the 
New Media Policy. This shall include, any decisions related to use of media 
mix, introduction of newer media and fixation of rates where the same has not 



Print Media 

Policy guidelines 

Introduction 

Government advertising is undertaken for a wide and diverse range of 
purposes, mainly in the form of recruitment advertisements, public notices, 
notices inviting tenders, statutory notifications, urgent public health or safety 
announcements, public awareness campaigns and others. The purpose of 
government advertising and communication is to disseminate to the Public at 
large, infonnation about government programmes, policies or initiatives and 
any public health or safety concerns. It is also relevant to emphasise that 
Government advertisement is not intended to provide financial support to any 
media but to support and facilitate the growth and developlnent of a healthy, 
professional and competitive environment. Promoting a transparent, 
constructive and healthy culture of unbiased information to all shall remain the 
overriding objective of the policy. 

General Guidelines 

/ 

DIPR shall be the single nodal agency for release of all advert~sements, 
communications and messages for all government departments, Public Sector 
ITndertakings, Autonomous bodies of J&K to all Newspapers, Publications and 
Journals. Every Government advertisement shall necessarily be routed through 
the DIPR. All government departments, bodies and organisations including 
Deparlments, PSUs, Autonomous Bodies including local bodies, universities 
and all bodies or organizations supported directly or indirectly through the 
government will be obliged to route all their advertisements through the DIPR. 

While releasing such advertisemen s, DIPR shall no1 take into account the / 
political affiliation or editorial policies of the newspaper, publication or journal. 
However, DIPR will not release advertisements to such newspapers, 
publications and journals, which incite or tend to incite communal passions, 
preach violence, violate broad nollns of public decency or carry out any acts or 
propagate any information prejudicial to the sovereignty and integrity of India. 



Further, since media planning for a campaign is done on the basis of 
publicity requirement and target audience for that campaign, the empanelment 
of a newspaper, publication or journal would not per sr guarantee assured 
placement of any advertiselneut or message from the government. 

Empanelment of newspapersipublicationsljournals 

The DIPR shall prepare a panel of newspapers~journalsipublications for 
release of advertiseme~ts. The primary ob,jective of empancl~nent of 
newspapers, publications and journals is to obtain the widest possible coverage, 
across languages, regions and shades of opinion of the intended content or 
message for the target audience in an effective and econo~nic manner. 

The following criteriou shall be use for examining the eligibility of a 
publication for the purposes of emplanelment: 

a) Minimum Circulation - 

A Newspaper in English should have? minimum paid circulation of not less 
than 2000 copies per publishing day for being considered eligible for 
empanelment. However Newspapers in Urdu, Hindi. Dogri, Kashmiri. 
Ladakhi or any other recognized language of J a ~ n ~ n u  and Kash~nir should 
have a minimum paid circulation of 500 copies per publishing day for being 
considered eligible for enlpanelment. A biweekly1 weekly sl~ould have a 
minimum paid circulation of 2000 copies per week, forlnightly 2500 paid 
copies per fortnight and a monthly should ha\le a minimum paid circulation 
of 3030 paid copies per month for being considered eligible for empanelment. 

b) Minimum Print Area 

A Newspaper1 Magazine shall have the following minimum print area per 
page1 Number of Pages to qualify f i r  enlpane1ment:- 

Magazines area per page I 

Dailies 
Weeklies 200 Col Cms 
Fortnightlies 200 Col Crns 24 

-- -- 

Montlilies I00 Col C~ns  32 



c) Regularity 

The Newspaper1 Publication/Journal must be published uninterruptedly and 
regularly for a period of not less than 36 months before being considered for 
einpanelment. The applicant, to be considered as a regular publication. should 
have published the newspaper on at least 25 days in each month during the 
preceding 36 months. Weeklies should have published 138 issues duling the 
preceding 36 months, fortnightlies 69 issues and inonthlies 33 issues during 
the preceding 36 months. In case of the inability of any publisher to publish 
the ilswspaper due to unavoidable reasons such as a natural disaster, helshe 
may make an application before the Einpanel~nent Cornlnittee which may 
decide on the application on merits. 

d) The following documents would need to be presented by a 
newspaper/publicationljournal along with the application for empanelment:- 

i. A copy of the certificate of Registration issued by the Registrar of' 
Newspapers for India (RNI) in the name of the publisher 

ii .  The details of the paper including size, language, periodicity, 
publisherlow~~er's name, place of pubiication, print area, number 
of pages, details of printing press, list and number of paid 
employees, address of Office premises1 contact numbers1 e-mail 
of applicant and such other rzlevant details as the application 
i'or~n may prescribe 

iii. A cancelled cheque with company name printed on it with Indian 
Financial System Code (IFSC) details for National Electronic 
Fund Transfer (NEFT)/Electronic Clearing Service (ECS). 

iv. PAN Card Number 
v. Certificate duly signed by the Auditor1 Colnpany Secretary 

indicating balance sheet, revenue details, latest profit & loss 
accounts, tax payment including service tax for previous financial 
year. 

vi. Circulation details duly certified by RNIIABC Iregistcred 
Chartered Accountant 

vii. Circulation details shall be considered valid as per the detail 
below:- 
a.  Claimed Circulation up to 45,000 - recogilizcd C11aitel.ed 

Accountant/ Statutory Auditor Cei-tificate (in case of 
companies) in prescribed PerformaIRNI /ARC Certificate. 



b. Claimed Circulation Above 45,000 -ABCIRNI certificate. 
viii. A Demand Draft in favour of Accounts Officer, DIPR as 

processing fee which ~vould be non-refundable. The amount for 
which the DD has to be presented shall be communicated in the 
notification for empanelment by the DIPR. 

ix. A letter attested by the Head of the ne~~spaperlpublicationijournal 
mentioning name; designation and signature of the authorized 
signatory for billslTC 

x. PANIGSTITAN number of the channel. 
xi. Any other document or inforn~ation that, in the opinion of the 

Empanelment Committee, is necessary for arriving at a decision 
regarding the enipanel~llent of the said 
i~ewspaperlpublicationijoumal. This may includc, but not be 
limited to any document(s) pertaining to verificationhacl;ground 
cbecklantecedent check from any suitable agency of the applicant 
organisationlits key personnel. 

Further, in order to satisfy itself that the newspaper/publication/journal 
being published is of leasonable standards, the EC would inter alia ensure that 
the pubIication adheres to basic standards of printing, original content including 
editorial content, statutory disclosures including title of the newspaper, place, 
date and day of publication, year of publication, RNI Kegistrarion Number, 
volume and issue number, print line as required under the PI-css and 
Registration of Books Act, number of pages and price. 

No Litho newspapers would be considered for empanelment. 

Any publication desirous of being empanelled would have to ensure 
compliance with provisions of the Press and Registration of Books Act, 1867 
and the registration of Newspapers (Central) Rules, 1956 and all or any Law, 
Rules, regulation as may be applicable in the LIT of Jamn~u and Kashmir. 

The application duly completed as above along ~vith all details of 
applicants shall be placed before an Empanelment Committee (EC) for a final 
decision. The Empanelment Committee shall comprise of the folloving 
members: 



- 
ii)~e~resentative from the (  ember 

( Administrative Department 
(Not below the rank of Additional 
Secretary) 

. . . --- 
111. Joint Director Information (Hqr.) , 
-- 
Director 
CAO 
(Not below the rank of Additional 
Secreta~y) 
-- 

The EC can co-opt any other person either as a member or a special 
invitee to assist it in its deliberations. It shall meet at least twice a year. 

A newspaper/publication/joumal, once empanelled shall remain on the 
panel of DIPR for a period of two (02) years from the date of empanelment. 
However, publications which are empanelled at the time of coming into force of 
the new policy shall have to apply for fresh empanelment within one year of the 
date on which the new policy is published. 

No change in periodicity of an already empanelled publication shall be 
permitted except by a fresh empanelment procedure. 

E~npanelled publications which accept the terms and condition of DIPR 
shall publish DIPR advertisements as per accepted terms and conditions. They 
shall also ensure that no advertisements of any Government 
Depart~~~ents/Corporations/local self bodies are published without the 
authorization of DIPR. They shall also be obliged not to drop or refuse 
publication of any government advertisements. Failure to do so may result in 
their being de-empanelled by DIPR for a period of 6 months. 

Empanelled publications shall be obliged to strictly adhere to the datc of 
publication of DIPR advertisements as specified in the Release Order. While 
DIPR display advertisements should always be published 011 the main pages, the 
Directorate also reserves the right to insist on the display of advertisements on 

specified pages or slots depending on the importance of the same. 



Empanelled publications shall submit latest circulation details duly 
certified by RNIIABC /registered Chartered Accountant to DIPR. Any false 
information or misrepresentation of data shall result in appropriatc penalties 
including but not limited to de-emnpanelment, imposition of penalty amounting 
to cost of advertisements issued for the period of previous 06 months or any 
other suitable penalty. The DIPR also reserves the right to suitably cross verify 
or validate the figures submitted to it by the newspapers/publications/joumals. 

De-Empanelment 

The DIPR shall create a suitable internal mechanism to monitor and 
ensure that the necessary guidelines including legal, statutory and contractual 
are being adhered to by the empanelled publications. Release of advertisements 
to any newspaperljou~na~magazine may be suspended by the Director 
Infonnation & PR with immediate effect if the publication has beenhas 
misrepresented any information, violated any of the guidelines or failed to meet 
the desired standards. Such suspension shall be valid for a maximuin of three 
nlonths only unless confirmed by the Empanelment Committee before the 
expiry of three months. 

De-Empanelment - Violation of any of the conditions of the agreement, 
misrepresentation or falsification of data or any other illegal activity or failure 
to maintain desired standards shall invite de-emnpanell~nent. All decisions on 
empanelment and de-empanelment shall be taken by the EC as constituted 
above. 

Any newspaper/publication~joumal aggrieved by any decision of the EC 
can make a written representation to the Administrative department of 
Infonnation where the same will be examined by a review committee with the 
following composition : 

Administrative Secretary Infonnation 
Department 
Representative from Home Deptt. Not below 

- 
the rank of Addl Secretary 
Director FinanceICAO Information 
Department 
Director Infonnation & PR , 

Chairman 

Member 

Member 

Member I 



The review cominittee shall be free to co-opt any other person either as a 
member or a special invitee to assist it in its deliberations. 

The Coin~nittee shall also have powers to take slro nzoffo cognizance of 

any issues relating to empanelmentide empanelment or related issues. 

The review cominittee shall meet at least once in six months. 

Rate structure 

The Advertisement Rates for publications including DailyIWeekly 
Ne~vspaperslother periodicalsipublications shall be as notified via go\~eminent 
orders froin time to time. The first notification shall be issued immediately after 

notification of the new policy. 

Classification 

The Enlpanelllnent Committee shall classify all publications into various 
categories based on an objective criteria of a mix of parameters including rcach, 
circulation, design, editorial quality, relevance, size, printing and distribution 
infrastructure etc. 

Internal Process 

The requisition for advertisements from various 
depa~-t~nents/ministries/organizations to the DIPR shall nonnally he submitted to 
the directorate at least 02 days prior to the date of release. Therc shall be no 
departure permitted in case of these tiinelines except in the case of emergencies 
such as law and order, epidemics or disasters etc. for which the Director hisiher 
discretion shall be the sole authority to relax the timelines. 

As soon as a requisition for release of advertisements is received fronl a 
Department, the DIPR will prepare a suitable media plan, keeping in ~ i e w  the 
contents of message, the target audience and available funds after consideration 
of requirements of the indenting department. DIPR shall carefully select thr 
media to ensure that advertising is as effective as possible and reaches the 
intended target audience. 



The guiding objective for preparation of media plan shall be effectiveness 
and economy viz. Government message reaches the maximum population 

including the remotest comers with due regard to economy of expenditure. 

While the suggestions of the indenting department regarding the media 
plan shall be considered, the final decision regarding the media mix, frequency 
of message and other details shall be solely that of the DIPR. 

In general advertisements shall be issued only to publications empanelled 
with DIPR. However, advertisements to neutspapers and periodicals which have 

an all-India circulation but are printed and published outside J&K and listed in 
the approved list of Directorate of Advertising and Visual Publicity (DAVP), 
Government of India can also be considered but only on the specific request of 
the indenting department. Such advertisements would be issued at DAVP rates. 

While no stringent and binding directions can be given for deciding the 
inedia mix, the officers deciding the medialpublication  nix \vould need to adopt 
an objective procedure and take into account all relel~ant criterion including 
reach in the target wealsection, quality of the publicallon including editorial and 
printing quality and all other relevant factors. The com~nitteeiDIPR may device 
any suitable procedure including a marking system to incentivise 
newspaper/publications which have better professional standing. The authorities 
must also satisfy the~nselves that the newspaperl~~~agazi~~e has not indulged in 
any unethical, anti social or anti national activity or publication. They may also 
take care to ensure that small znd medium publications and publications in local 
languages too are not ignored or discriminated. 

The DIPR shall ensure adherence to the prescribed minimum space nomls 
for advertisements. It shall also ensure that except for a small propoltion oE 
IEC/co~nmunication messages, all other advertise~nents-e.g. tenders, recruitment 
notices etc. are in abstract form only with the full versions being hoisted on the 
respective departmental or governn~ental websites. For this purposc, DIPR shall 
be fully empowered to edit the advertisement submitted by the department in 
content, size or any other parameter. 

Objective and credible sources wouId be relied on fol- determining 
circulation figures and hence reach of different publi 



DIPR shall take steps to ensure that payment for all advertisements is 
made only after sufficient verification that the advertisements have actually 
been carried out with appropriate placement on the stipulated day. For this. it 
may devise a suitable mechanism including any verification ~nechanisins that 
may be necessary. 

It shall also ensure that the concerned publication sends at least one copy 
of the publication carrying the advertisements to DIPR for record. 

In addition, it shall be obligatory on all empanelled publications to submit 
a specified nulnber of copies (as directed by DIPR) on the day of publication to 
the DIPR office for record. This shall necessarily be done before 10 AM on the 
same day that it is published. Any -publication failing to do so sl~all be 
dempanelled. 

General Guidelines 

The policy enumerated above will serve as a detailed guide for the 
implementing authority viz. DIPR and its specific officers for the conduct of all 
its activities including finalisation of media plans, selection of publications, 
release of advertiserncnts, fixations of rates etc. However, in view of the ever 
dynamic nature of the media and ever changing circumstances, it is possible that 
certain publicationshnedia or certain aspects of existing media have been lefi 

unaddressed. It is also possible that newer publications, online versions of 
publications or online only publications or other newer mechanisms of 
communication and advertising emerge. Further, from time to time, thcrc may 
be a need for special campaigns, department specific progralnmes or 

promotions et al. In all such matters as have been left unaddressed or 
inadequately addressed by the guidelines, there shall be a committee headed by 
the Director, DIPR and with the following conlposition 

~ ~ ~ n f o m i t i o n  & PR 7 Chairman I 

rRepresentative from the Administrative Depart~nent 

Member 
(Not below the rank of Additional Secretary) 

Information (Kashn~ir) Member r ---1 



I Information (Hqr.) 

The Co~nrnittee can co-opt any official as a member or a special invitee to 
assist it in its deliberations. 

The committee shall be authorised and empowered to examine, and take a 
final decision on any matter not covered by the guidelines. It shall also be 
empowered to approve and fix rates where the same have not been spell out in 
the guidelines. The decision ofthe Cotrunittee shall be final in all such matters. 



Cable & Satellite (C&S) TV Chal~nels 

Policy guidelines 

DIPR shall be the nodal agency for release of all advertisements, 
communications, messages for all government departments, Public Sector 
Undertakings, Autonomous bodies of J&K for all TVlCable broadcasting in 
J&K. 

The primary objective of empanelment of Cable & Satellite (C&S) TV 
Channels and fixing their broadcast rates is to obtain the widest possible 
coverage of the intended content or message for the target audience in a cost 

effective manner. While releasing such advertisements, DlPR shall not take into 
account the political affiliation or editoriallprograinining policies of any TV 
chaimellstation. However, DIPR will not release advei-tiseinents to any such 
channel/cable/station, which incite or tend to incite coininunal passion, preach 
violence, offend the sovereignty and integrity of India or socially accepted 
norms of public decency and behaviour. Fu~dier, since media planning Tor a 
campaign is done on the basis of publicity requirement and target audience for 
that campaign, the elnpanellnent of a ChannelIStation would not per se 

guarantee assured placement of any advertisements or messages fro111 the 
government. 

Empanelment of Cable & Satellite (C&S) TV Chai~nels with DIPR for 
Government advertisements shall be governed by the following p~.inciples: 

Minimum Telecast Period: The minimum telecast period of 6 months 
of commercial broadcast with at least 17 hours telecast per day i.e. 6 AM to I 1  
PM shall be essential before a channel can be considered for empanelment with 
DIPK. 

The following docunlents would need to be presentcd to ihe DIPR 
along with the application for empanelment 



Copy of the permission of the competent authority of the Government 
for undertaking the tasks of up-linking and down-linking operations by the 
channelicompany. 

A certificate from the Teleport Operator through which the channel 
uplinks its programmes regarding the average time of operation of the channel. 

A certificate issued by the Designated Agency (DA) of the 
Goveininent about the channel being on Air uninterruptedly. In the alternate 
case, Wireless planning & Coordination wing (WPC) Operational license or 
NOC, from the appropriate Government bodyidepartn~ent (e.g. DOT) 
Depart~iie~it of Telecom for Network Operations& Control can also be 
considered for certifyingiconfirining the continuity of a channel on air. 

Copy of the document confirming the programming scheduling i.e. 
Fixed Prograinine Chai-t (FPC) for the previous 6 months from 6AM to 1 IPM, 
during which the channel operated. 

Copy of the confinnation certificates issued by the respective TV 
channels about period of telecast of exclusive J&K prograinine along with 
tiining of such lelecast. 

Documentary proof of Third Party Monitoring or give an undertaking 
that they \vould provide the Third Part). Monitoring Reports (TPMR) along with 
physical bills. 

A cancelled cheque with company name printed on it with Indian 
Financial System Code (IFSC) details for National Electronic Fund Transfer 
(NEFT)iElectronic Clearing Service (ECS) 

PAN Card Number of Community Licence Holder. 

Certificate duly signed by the Auditor1 Coinpany Secretary indicating 
balance sheet, revenue details, latest profit & loss accounts, tax payment 
including senrice tax for previous financial year. 

A Demand Draft in favour of Accounts Officer? DIPR as processing 
fee n~hich \vould be non-refundable. The amount for \vliicli the channelistation 



has to be presented shall be communicated in the notification for empanelment 
by the DIPR. 

A letter attested by the Head of the Station mentioning name, 
designation and signature of the authorized signatory for bills/TC 

PAN/GST/TAN number of the channel 

Any other document or information that. in the opinion of the 
Empaneln~ent Committee, is necessary for arriving at a decision regarding the 
empanelment of the said station. This may include, but not be liinited to any 
docuinent(s) pertaining to verificationibackgroui~d checkiantecedent check from 
any suitable agency of the applicant organisationlits key personnel. 

The application duly completed as above along with all details of 

applicants shall be placed before an Einpanelinent Committee (EC) for a final 
decision. The Empanelment Committee shall comprise of the following 
members: 

Director Information & PR 1 Chairman 

I 

Ilepartmen t 
(Not below the rauk of Additional Secretary) 

Joint Director Information (Hqr.) 
Director Finance/Finance Advisor/ CAO Member 

1 .lammu and Kashmir not below the rank of 1 1 

(Not below the rank of Additional Secretary) 

The EC can co opt any other person either as a member or a special 
invitee to assist it in its deliberations. It shall meet at least twice a year. 

1 I Representati-ie each from Doordarshan DD 

A chatu~el/Station, once elnpanelled shall remaill on the panel of DIPR 
for a period of three (03) years from the date of empanelment. However: any 

Member 



channelslstations which may be empanelled at the time of coming into force of 
the new policy shall have to apply for fresh empanelment within one year of the 

date on which the neuJ policy is published. 

Empanelled stationslchannels which accept the terms and conditioi~ of 
DIPR shall broadcast DIPR advertisements as per accepted terms and 
conditions. They shall also ensure that no advertisements of any Government 
DepartinentslCorporationsllocal self bodies are aired without the authorization 
of DIPR. Empanelled channels who accept the tenns & conditions of DIPR to 
disseminate information shall also be obliged not to drop or refuse airing or any 
government spots. Failure to air Government advertisement may result in being 
de-empanelled by DIPR for a period of 6 months. 

Empanelled stations shall provide a copy of the latest copy of TVR 
data duly self attested by the head of office. Any 1-alsification or 
misrepresentation of data shall result in appropriate penalties including but not 
limited to de-empanellment, imposition of penalty amounting to cost of 
advertisements issued for the period of previous 06 months or any other suitable 
penalty. The DIPR also reserves the right to cross verifl, validate or check any 
clai~nslfigureslinfor~nation submitted to it by the sta~ionslcharlnels through any 
suitable means including EMMC. 

De-Empanelment 

The DIPR shall create a suitable internal mechanism to monitor and 

ensure that tbe necessary guidelines including legal, statutoly and cont~.actual 
are being adhered to by the empanelled publications. Release of advertisements 
to any newspaperljoumallmagazine may be suspended by the Director 
Information & PR with immediate effect if the stationlchannel has 
misrepresented any information, violated any of the guidelines or failed to meet 
the desired standards. Such suspension shall be valid for a ~ n a x i ~ n u ~ n  of three 
months only unless confirmed by the Empanelment Committee before the 
expiry of three months. 

De-Empanelment - Violation of any of the conditions of the agreement, 
misrepresentation or falsification of data or any otbcr illegal activity or failure 
to maintain desired standards shall invite de-einpancllinent. All decisions on 



empanelment and de-empanelment shall be taken by the EC as constituted 

above. 
Any person or institution aggrieved by any decision of the EC can 

make a written representation to the Administrative department of Information 
where the same will be examined by a review committee with the following 
composition: 

1 Administrative Secretary Information Chairman 
Department 

Deptt. Not be104 Member 
the rank of Add1 Secretary 

Director FinanceICAO Inforinatior 

The review committee shall be free to co-opt any other person either as 
a member or a special invitee to assist it in its deliberations. The Coininittee 
shall also have powers to take suo 17iorto cognizance oT any issues relating to 
empanelmentlde empanelment or related issues. 

Member '1 
Station Director Doordarshan JainmulSrinagar 

The review committee shall meet at least once in six months. 

Member 

Rate Structure 
The Advertisement Rates for stationslchannels- such as Cable & Satellite (C&S) 
TV Channels shall be as notified via government orders fi0111 time to tirne. The 
first notification shall be issued immediately after the notification of the new 
policy. 

Director lnfonnation & PR 1 Member 1 

Internal Process 

The requisition for advertisements from various 
departinentslministrieslorganizations to the DIPR shall nonnally be submitted to 
the directorate at least 05 days prior to the date of release. There shall be no 
departure pennitted in case of these timelines except in the case of emergencies 
such as law and order, epidemics or disasters etc. for which the Director hisher 
discretion shall be the sole authority to relax the timelines. 



As soon as a requisition for release of advertisements is received from a 
Department, the DIPR will prepare a suitable media plan, keeping in view the 
contents of message, the target audience and available funds after consideration 
of requirements of the client. 

The guiding objective for preparation of media plan shall be effectiveness 
and econoiny viz. Government message reaches the maximuin population 
including the remotest coiners with due regard to economy of expenditure. 

While the suggestions of the indenting department regarding the media 
plan shall be considered, the final decision regarding the media inix, frequency 
of message and other details shall be solely that of the DIPR. 

The DIPR shall be fully competent to edit the message for purposes of 
clarity, economy and to decide on the frequency of transmission. 

While no stringent and binding directions can be given for deciding the 
media mix, the officers are expected keep in mind general principles such as 
reach in the target area/section, time devoted by the channel in telecasting J&K 
specific programmes and credibility of figures regarding reach eic. being used 
for decision making. The officers deciding the inedia mix would need to adopt 
any objective procedure including a marking system incentivise media with 
better professional standing. The relevant authorities inust also satisfy 
theinselves that the channelslstations have not indulged in any unethical, anti 
social or anti national activity or transmission. 

DIPR shall take steps to ensure that payment for all TV spots is made only 
after sufficient verification that the spots have actually been telecast in the 
stipulated time band and for the stipulated time duration as per the release order. 
For this, it may devise any suitable mechanism including Third Party 
Monitoring Reports (TPMR) along with physical bills, if necessary. 

The policy enumerated above will serve as a detailed guide for the 
implementing authority viz. DIPR and its specific officers for the conduct of all 
its activities including fiilalisarion of media plans, selection of channels. releaye 
of advertisements, fixations of rates etc. However, in \lien, of the ever dynamic 
nature of the media and ever changing circumstances, it is possible that certain 
inedia or certain aspects of existing inedia have been left unaddressed. It is also 



possible that newer cha~u~els,  ncwer mechanisms of communication and 
advertising emerge. Further, from time to time, there may be a need for special 

campaigns, department specific programmes or promotions et al. In all such 
matters as have been left unaddressed or inadequately addresscd by the 
guidclincs, there shall be a committee headed by the Director, DIPR and with 
the following composition 

Representative from the Administrative -7- Member 

Director Infor~nation & PR 
I 

I Department I i 

c h a i r m a n 1  
I 

(Not below the rank of Additional Secretary) 

Joint Director lnforinatzn (Hqr.) 
--- 

Director FinanceiFinance Advisor1 CAO 
I 

1 (Not below the rank of Additional Secretary) I I 
b i n t  Director Information, Samlnu 

_____I  

Member 1 
m i l ~ t o r  Inforination, Kashmir ~ X G % ~ I  
I lpkepresentative each train Doordarshan --en]ber D 1 1 lammu and Kashmir not below ihe rank o I 
Deputy Secretary 

Deputy Director (AV) DIPR Me~nher Secretary k-4 
The Comnlittee can co-opt any official as a menlber or a special invitee to 

assist it in its deliberations. 

The committee shall be authorised and empowcrcd to examine, and take a 

final decision on any matter not covered by the guidelines. It shall also be 
empowered to approve and fix rates where the same have not been spelt out in 
the guidelines. The decision of the Cominittee shall be final in all such nlaticrs. 



FNIIRadio Stations and Community Radio 
Stations 

Policy guidelines 

DIPR shall be the nodal agency for release of all 
advertisements, communications, messages for all government 
departments, Public Sector Undertakings, Autono~nous bodies of J&K 
for Radio broadcasting in J&K. 

The primary objective of e~npanelment of FMlRadio 
Stations and fixing their broadcast rates is to obtain the widest 
possibIe coverage of the intended content or message for the target 
audience in a cost effective manner. While releasing such 
advertisements, DIPR shall not take into account the political 
affiliation or editoriallprogra~n~ning policies of the Radio Stations. 
However, DIPR will not release advertisements to such radio stations, 
which incite or tend to incite colnmunal passion, preach violence: 
offend the sovereignty and integrity of India or socially accepted 
nornls of public decency and behaviour. Further, since media j~lanning 
for a campaign is done on the basis of publicity requirement and target 
audience for that campaign, the empanelment of a Radio Station 
would not per se guarantee assured placement of any adve~-tisements 
or messages from the government. 

E~npanelment of a Radio Station with DIPR for Governtnent 
advertisements shall be governed by the follo~ving principles: 

Minimum Broadcast Period - A minimum broadcast period of six 
months of com~nercial broadcast with at least 16 hours broadcast per 
day i.e. 7 AM to 11 PM shall be the criterion for a Private FM Radio 
Stations to be empanelled with DIPR. For Community Radio Stations 
the minimum broadcast period shall be 3 months wit11 at least 2 hours 
broadcastlday behveen 7 Ah4 to I IPM. 



The following documents would need to be presented by a Privatc 
FM Radio Station to thc DIPR along with the application for 
empanelment 

i. Copy of Grant of Permission Agreement (GOPA) signed 
with Ministry o f 
Information & Broadcasting, 

ii. Copy of valid Wireless Operating License (WOL) issued by 
WPC wing of Ministry 
of Coininunication and IT 

iii. The programme scheduling for the previous 06 months (3 
months in case of Community Radio stations) from 7 AM to 
1 1  PM, during which the FM Stations operated. A CD 
containing the prograinlnes broadcast for the last one month 
preceding the date of application. 

iv. A cancelled cheque with company namc printed on it with 
Indian Financial Systein Code (IFSC) details ihr National 
Electronic Fund Transfer (NEFT)/Electronic Clearing 
Service (ECS). 

v. PAN Card Number of Community Licence Holder. 

i Certificate duly signed by the Auditor1 Company Secretary 
indicating balance sheet, revenue details, latest profit & loss 
accounts, tax payment including service tax for previous 
financial year. 

vii. Documentary proof of Broadcast Certificate (BC) 

viii. A Demand Draft in favour of Accounts Officer. DIPR as 
processing fee which would be non-refundable. l'lie amount 
for which the DD has to be presented shall be communicated 
in the notification for empanelment by the DIPR. 



ix. A letter attested by the Head of the Radio Station 
mentioning name, designation and signature of the 
authorized signatory for billslTC 

x. A signed List mentioning the name of Station, Frequency 
and State of operation to be provided by the GrouplHolding 
CompanylMedia House to which the applicant FM Radio 
Station belongs. 

xi. PAN/GST/TAN number of the channel 

xii. Any other document or infonnation that, in the opinion of 
the Empanelment Committee, is necessary for arriving at a 
decision regarding the empanelment of the said station. This 
may include, but not be limited to any document(s) 
pertaining to verification/bachground checklantecedent 
check from any suitable agency of the applicant 
organisationlits hey personnel. 

The application duly completed as above along with all dctails of 
applicants shall be placed before an Empanelment Committee (EC) for a iinal 
decision. The Empanelnlent Colnnlittee shall comprise of the following 
members: 

r ~ i r e c t o r  Information & PR 

(Not below the rank of Additional I 
Secretary) 

chairman I 
Representative from the Administrative 
Department 

Member 

I ~ i r e ~ ~ i n a n c e l ~ i n a n c e  Advisor1 CAO 
1 

~ z b ~ ~ l  

Joint Director 1nfo:mation (Hqr.) 

(Not below the rank of Additional 
Secretary) 

Member 

Representative each fro~n All? r-1 
JammuISrinagar not below the rank of 
Dcputy Secretary 



The EC can co-opt any other person either as a member or a special 
invitee to assist it in its deliberations. The EC shall meet at least twice a tear. 

Any Radio Station, once empanelled shall remain on the panel of UIPK 
for a period of three (03) years from the date of empanelment. However, any 
channels/stations which may be ernpanelled at the time of coming into force of 
the new policy shall have to apply for fresh empanelment within one year of the 
date on which the new policy is published. 

Ernpanelled Stations which accept the tenns and condition of DIPR shall 
broadcast DIPR advertisements as per accepted tenns and conditions. They 
shall also ensure that no advertisements of any Government 
Departments/Co~-porations/local self bodies are aired without the authorization 
of DIPR. 

Empanelled stations shall provide a copy of the latest IRS data duly self 
attested by the head of office. Any falsification or misrepresentation of data 
shall result in appropriate penalties including but not limited to de- 
empanellment, imposition of penalty amounting to cost of advertisements issued 
for the period of previous 06 months or any other suitable penalty. The DIPR 
also reszrves the right to cross verify, validate or check t l ~ e  figures submitted to 
it by the stationslchannels through any suitable means. 

De-Empanelment 

The DIPR shall create a suitable intenla1 mechanism to monitor and 
ensure that the necessary guidelines including legal, statutory and contractual 
are being adhered to by the empanelled publications. Release of advertjsements 
to any newspaperl~joumal/magazine may be suspended by the Director 
Information & PR with immediate effect if the radio stationlchannel has 
misrepresented any infonnation, violated any of the guidelines or failed to meet 
the desired standards. Such suspension shall be valid for a maximum of three 
months only unless confirmed by the Empanel~nent Co~nmittee before the 
expiry of  three months. 

De-Empanelment - Violation of any of the conditions of the agreement, 
misrepresentation or falsification of data or any other illegal activity or failure 



to maintain desired standards shall invite de-empanellment. All decisio~ls on 
enipanel~nent and de-empanelment shall be taken by the EC as constituted 
above. In case of a station empanelled with DIPR going off air for a period of 
more than 5 days, deempanellment shall be ordered. 

There shall be a review committee with the follo~ving composition. Any 
person or institution aggrieved by any decision of the EC can make a written 
representation to the Review Committee which can then examine the same and 
dispose it off on merits. 

I I Administrative Secretary Infonnation / Chairnlan 

I Dircctor Infol-mation & PR 
I 
I Member 

Department 
--- 

Representative from Home Deptt. Not below 
the rank of Add1 S e c r e t a ~  

Director FinanceiCAO Information 
Department 

-- 
Station Dircctor AIR Jaln~nuISrinagar 

The review committee shall be free to co-opt any other person either as a 
nie~nber or a special invitee to assist it in its deliberations. 

The Committee shall also have powers to take srio ~~zofro cognizance of' 
any issues relating to empanelment/de empanelnlent or related issues. 

Member 

Member 

Member 

The review committee shall nieet at least once in six months. 

Rate structure 
The Advertisement Rates for stationsIchannels- FM/Radio S ta t ions  and 
C o m m u n i t y  R a d i o  S t a t i o n s  shall be as notified via govemnlent orders 
fiom time to time. The first notification shall be issued innnediately after the 
notification of the new policy. 

Internal  Proces s  

The requisition for advertisements from various 
depart~nents/ministries/organizations to the DIPR shall nonnally be submitted to 
the directorate at lcast 04 days prior to the date of release. There shall be 110 

departure pennitted in case of these timelines except in the case of emergencies 



such as law and order, epidemics or disasters etc. for which the Director his,'her 
discretion shall be the sole authority to relax the timelines. 

As soon as a requisition for release of advcrtise~nents is received from a 
Department, the DIPR will prepare a suitable media plan, keeping in view the 
contents of message, the target audience and available funds afier consideration 
of requirements of the client. 

The guiding objective for preparation of media plan shall be effectiveness 
and economy viz. Government message reaches the ~ n a x i ~ n u ~ n  population 
including the remotest comers with due regard to economy of expenditure. 

While the suggestions of the indenting department regarding the media plan 
shall be considered, the final decision regarding the media mix. frequency of 
message and other details shall be solely that of the DIPR. 

The DIPR shall be fully competent to edit the message for pulposes of 
clarity. economy and to decide on the frequency of transmission. 

While no stringcnt and binding directions can be given for deciding the 
lnedia mix, the officers concerned wi!l keep in mind broad principles such as 
reach in the target areaisection, quality of transmission and credibility o!' data 

sources used to detemline the reach of differel11 channels. l'he officers decidii~g 
the media inix may adopt any suitable and objective procedure includinp 
marking to incentivise media with better professional standing. 

DIPR shall take steps to ensure that payment for all spots is made only after 
sufficient berification that the spots have actually been broadcast in the 
stipulated time band and for the stipulated time duration as per the relcase order. 
For this, it may devise a suitable mechanism including any verification 
~nechanisrns that may be necessaiy. 

The policy enumerated above will serve as a detailed guide for the 
implementing authority viz. DIPR and its spccific officers for the conduct of all 
its activities including finalisation of media plans, selection of channels, rclease 
of advertisements, fixations of rates etc. Hou~ever; in view of the ever dynamic 
nature of the lnedia and ever changing circumstances, it is possible that certain 
stationsi~nedia or certain aspects of existing media have been left unaddressed. 



It is also possible that newer channels, newer mechanisms of communication 
and advertising emerge. Further, from tune to time, there may be a need for 
special campaigns, department specific programmes or promotions et al. In all 
such matters as have been leff unaddressed or inadequately addressed by the 
guidelines, there shall be a committee headed by the Director, DIPR and with 
the following coinposition 

Director Information & PR I Chairman ! 
pp-ppp-- 

m e  from the Administrative / Member 1 
I 1 Department 

Additional Secretary) 
-- 

Financeffinance Advisor1 CAO 
(Not below the rank of Additional Secretary) 

-- 

Representztive each from AIR 
Jam~uulSrinagar not below the rank of Deputy 
Secretary 

-- 
I ~ e ~ u t ~  Director (AV) DIPR 

Member 1 

Member 1 

Member Secretaly 

'The Committee can co-opt any official as a member or a special invitee to. 
assist it in its deliberations. 

The committee shall be authorised and empowered to examine, and take a 
final decision on any matter not covered by the guidelines. It shall also be 
empowered to approve and fix rates where the same have not been spelt out in 
the guidelines. The decision of the Committee shall be final in all such matters. 



Anriexure IV 

Policy for Designing & Printing 

Policy guidelines 

Introduction 

The Directorate of Infonnation and Public Relations is the nodal 
communications agency for the government. In pursuance of these functions, it 

is assigned the task of designing andlor printing a variety of comlnunications 
including departmental advertisements, advertisements, publications, 
messages, pamphlets, films, jingles journals, fliers, magazines, books, 
brochures, albums, coffee table books, display ads and other materials. For 
accomplishing these tasks, the department needs the services of professional 
agencies, designers, creative personnel, printers, fihn makers and a large 
number of other related staff. Since most of these are not available in-house, 
these services need to be outsourced or procured from the open market, often 
at extremely short notice. 

There is thus a need for finalising a transparent and fixed set of policy 
guidelines to enable the successful accolnplishment of all these tasks. 

Overall Policy Guidelines 

The overall guidelines will be detennined by the GFR 2017 rules and 
powers delegated under S.O. 58 dated 31.12.2019 for printing & binding 
through local private agencieslgovemment agencies. GEM guidelines would 
also be duly accounted for. All activities to be funded would be suh.iecl to 
availability of budgetary provisions so that no liabilities are created. 

Design of advertisements, printing of booklets etc. 

For the purpose of designing of various advertisements, Designing and 
Printing of various departmental and other publications, booklets. coffee table 
books, etc. the department will follow a procedure of empanelment based on 



fixed criterion including inter alia technical and creative merit and past 
experience. Applications on a prescribed format will be invited by the 
department. The department will fix the basic eligibilit)' conditions for 

individualslagencies to apply for the empanelment process. These will include, 
besides basic parameters like business solvency and experience, additional 
criterion like qualified personnel, creative team(s); quality of infrastructure, 
past experience etc. 

Empanelment Committee 

There shall be an Empanelment cum Contract Committee with the 
following coinposition 

Director Directorate of In 

y ~ i n b e r  Representative from Administrative Department , (Not b e l o i ~  the rank of Additional Secretai7,j -1 

Deputy Director Information (PR), Directorate of 
Information (I: PR 

Infoilnation (AV), Member 
Information & PR 

I rp- Senior most Finance officer --T~~l in the DIPR 

Deputy Director (Central) Directorate 
Information & PR 



In addition to the above members, the Chairman of the EC may co-opt 
any official member in the Empanelment committee if the services of such 
officer are required. 

The Comnlittee shall draw up a list of ernpanelled designers, printers and 
agencies whose services can be utilised by the DIPR for Designing of 
AdvertisernentsDesigning and Printing of Booklets, Coffee Table Books 
Magazines, Albums, Books, etc. The e~npanellment list shall be valid for 2 
years. 

Procedure for allocating works 

a) Design work 

All creative tasks such as design of advertisements, brochures, booklets 
and other creative material will be got executed through one or nlore of the 
empanelled designerslagencies. The DIPR shall be free to use the sewices of 
any of the ernpanelled agencies to execute the task. It shall, as far as possible, 
endeavour to equitably use all the empanelled agencies. The rates offered to the 
e~npanelled agencies will be governed by the rate card approvcd by the 
Directorate of Advertising .& Visual Publicity, Ministry of Information gi 

Broadcasting issued vide No. Dir(RR) Rate Fixation creative 
Agencies/DA VP/2009 dated 08.07.2010.for the designing of advertisements. 

b) Designing and Printing of Booklets, Coffee Table Books Magazines, 
Albums, Books, etc. 

For all works up to a financial limit of Rs. 2,50,000 (Two Lakh and Fifty 
Thousand only), the department will assign the task of Designing and 
Printing of various departmental publications, booklets, coffcc table 
books, etc. to the empanelled agencies through a process of limited 
competition by inviting quotations from the empanelled agencies. The 
e~npanelled agencies will be infonned about the requirement through e- 
maillfax etc. in written form and they will submit their quotations same 
day to the DIPR and after examining the quotations the Empanelment 
cum Contract Committee constituted above \vill take a final dccision 
regarding the allotment of work order. 



, c) Designing and Printing of Booklets, Coffee Table Books Magazines, 
Albums, Books, etc. - other works 

Where the value of the work for printing andlor designing of booklets, 
coffee table books, etc. exceeds Rs 2.5 lakhs, the department will follow 
an open competitive procedure- calling tenders kom the open market 
where all firms irrespective of empanelment would be fhee to participate. 
Thus any firm or applicant irrespective of \vhether they had participated 
in the empanelment process or have not been elnpanelledinot empanelled 
would be allowed to participate. In other words, this process would be 
absolutely independent of the emapanellnent process. The technical and 
financial conditions of the tender document would be fixed by the 
Directorate of Information & PR according to the quantum of assignment, 
and be advertised in keeping with the General Financial Rules 201 7 and 
all other regulatory conditions applicable to the UT of Jainmu & Kaslimir 
as amended ftom time to time. 

The allotment of work would be done by the Empanelment cum Con[ract 
Committee constituted above whose decision shall be final in the matter. 

The DIPR reserves the right to revoke the empanelment status of any firm, 
agency or individual for any one or more of the followi~ig reasons 

i)  non-perfoniiance, unsatisfactory or poor performance or violation 
of any of the terms and conditions of empanelment. 

ii) If it is found that the empanelled entity hashad engaged in corrupt 
or fraudulent practices in competing for this empanelment. or in 
executing the work assigned or liasiis 
misrepresentedirnisrepresenting any facts. 

iii) Any other reason which as per the considered opinion of the 
Director DIPR constitutes reasonable ground for disempanelnient. 

Payments 

The DIPR shall be obliged to release within one liionth of sub~nission of 
bills, payments of all authorised tasks executed satisfactorily. 



Payments shall be made only through DBT into authorised and pre 
nominated accounts. 

The approved rates shall be exclusive of GST but inclusive of all other 
taxes, surcharges and payments etc. 

General Guidelines 

The policy enumerated above will serve as a detailed guide for the 
implementing authority viz. DIPR and its specific officers. However, it is 
possible that there are areas as have been left unaddressed or that newer 
mechanisms of conununication, design or advertising require attention. Further, 
from time to time, there may be a need for special campaigns, department 
specific programmes or promotions et al. In all such matters as have been left 
unaddressed or inadequately addressed by the guidelines, the Empanelment C U I ~  

contract Colnmittee referred to above and headed by the Director, DJPR shall 
act as the standing state level purchaselcontract committee and be authorised 
and empowered to examine, and take a final decision on any matter not covered 
by the guidelincs The Committee would also be free to co-opt any official as a 
member or a special invitee to assist it in its deliberations. 

The colnlnittee shall also be empowered to approve and lix ratcs where 
the same have not been spelt out in the guidelines. The decision of the 
Coininittee shall be final in all such matters. 





Annexure V 

Outdoor, Online only and other Special or New Media 

Policy guidelines 

DIPR shall be the nodal agency for release of all advertisements, 
communications, messages for all government departments, Public Sector 
Undertakings, Autonomous bodies of J&K for all media including all existing 
media as well as any newer channels if comn~unications that may become 
available in the future. 

There are various forms of advertising that are now available. These 
include outdoor, online only, specialised print (e.g. Special publications or other 
forms such as boarding passes of airlines) and many other media. Outdoor 
media includes various forms of advertising such as a\uareness/co~ninunicatio~~ 
using airports, railway stations, bus stands, flyovers, metros, cinemas, malls, 
hoardings within Municipal limits, or hoardings on National Highways or even 
in specified rural areas or general areas of heavy footfalls. Furlher, from time to 
time, there may be a need for special campaigns, depart~nent specific 
progrannnes or promotions et al. 

Many of the communication channels mentioned above are diverse and 
some such as online only media are rapidly evolving. Some of them e.g. 
hoardings are also governed/controlled by government or related bodies c.g. 
Municipal bodies. NHAI, Autonomous Boards, Village Panchayats etc who 
have devised their own policies or revenue models vis-s-vis advertising on thcse 
media. Some of these have even outsourced their advertising functions or 
appointed subcontractors for the same. 

Notwithstanding the diversity of chamlels, multiplicity of revenue 
collection mechanisms and ever evolving nature, no communications agency 
public or private can afford to exclude these channels out of its communications 
mix. At the same time, it may be difficult to rigidly pre fix a set of guidelines, 
mechanisms or rates in dealing with these media. 



There shall be a standing Empanelment cum contract Committee in the 
Directorate of Infonnation and Public Relations with the following composition 

m r  Directorate of Infonnation & PF Chairman r 7  
(Nor beloiv rlze rank ofAdditional Secretary) 

(Hqrs), Director of Member 
Information & PR 

Information & PR 

Information & PR 

Finance officer in the DIPR Member -1 

The Committee can co-opt any official as a member or a special invitee to 
assist it in its deliberations. 

Deputy Director (Central) Directorate of t 

The Coininittee shall be competent to take a final decision on use of 
outdoor media, online media, online only media, news portals or any such 
inedia or any such matter as has been left unaddressed in any sectoral policy or 
guideline. It shall also be ernpowered to decide the manner and frequency of use 
of such media and fixation of rates for the same. It shall also be competent to 
decide on special events, promotioilal campaigns, special campaigns or drives in 
local or national media, sponsored programmes in print, radio, TV or online and 
also fix the rates for the same. While it may refer to any other policy regime 

Information & PR Secreta~y 



such as DAVP for guidance and advice. it alone will take the final decision and 
the decision of the Committee shall he final and binding 

Intel-nal Process 

The requisition for use of special media not covel.ed by any sectoral 
policy or guideline or any special campaign shall nonnally be submitted to the 
directorate at least 15 days prior to the desired campaign datesldate of release. 
There shall be no departure permitted in case of these timelines exccpt in the 
case of extraordinary situationlemergencies such as law and order, epidemics or 
disasters etc. for which the Director hislher discretion shall be the sole autl~ority 
to relax the timelines. 

The DIPR shall be the sole authority to accept or reject the 
request/suggestion of the indenting deparlment regarding the use of any special 
media. The DIPR also reserves the right to alter the media mix, cha~lgc the 
frequency of message, edit or alter the communication for purposcs of' clarity, 
economy or any other reason or to make any other changes that it considers 
appropriate. 

The DIPR may decide to use special media either in conjunction with 
traditional mcdia- i.e. as a part of the overall media mix or as a standalone 
commutiication strategy. 

'I'he guiding objective for preparation of media plan shall be effectiveness 
and economy viz. Government message reaches the maximum population 

including the remotest comers with due regard to rcono~lly of expenditurc. 

While the indenting department is free to put forth its requirements and 
suggestions regarding the medla plan or the proposed media mix, the final 
decision regarding and other details shall be solely that of the DIPR. 



Rates to be notified 

Print Media 

Rates for print media will be governed by Govt. Order No. 17-ID of 
2018. dated: 29.03.02018 read with GO No. 48-ID of 2017 dated 23-11-2017 
(i.e. rates of Category D only to be applicable) till it is revised by the 
competent authority. The approved rates shall be exclusive of GSI' hut 
inclusive of all other taxes, surcharges and payments etc. 

Subject: Enhancement of Advertisement Rates for Daily/ Weekly Newspapers 
and other Periodicals. 

Government Order No: 48-ID of 2017. 
Dated: 23  -11- 2017. 

In suppression of all the previous orders on the subject sanction is hereby 
accorded to the fixation of advertisement rates payable to the Daily/ Weekly 
Newspapers and other Periodicals in the state with immediate effect as under:- 

. 

ii. Inner page in multicoloured 110.00 95.00 

iii, Inner page in Black& White 100.00 85.00 80.00 

iv. Back page in multi-coloured 125.00 115.00 

Dailies Black & White 

Weekly/ Fortnightly/ Monthly Multi-Coloured. 

- 

44 





The above said rates would be applicable prospectively subject to the 
categorization of the Empanelled Newspapers/ Periodicals in light of Clause (3) of the 
Advertisement Policy, 2016 read with communication No. ID/A/22/2017 dated 
13.03.2017. 

ii 

i i i  

iv 

4 

The Directorate of Information is however, advised to restrict the annual 
expenditure on this account by exercising economy in frequency and size of 
advertisements do as to work within the authorized budgetary allocation. 

This issues with the concurrence of Finance Department conveyed vide U . 0  No. 
FD-VII-04 (13) 2009-10 dated 18-10-2017. 

Inner page in multi-coloured 

Inner page in Black & White 

Rack page in multi-coloured 

Weekly/ Fortnightly/ Monthly 

By order of the Government of Jammu & Kashrnir. 

Sd/- 
(Dr. Abdul Rashid) ICAS 

Secretary to the Government. 

i 

100.00 

85.00 

105.00 

Black &White 

Dated: 

95.00 

75.00 

90.00 

Subject: Categorization of the Newspapers. 

Inner page in Black & White 85.00 

Front page in Black & White 

90.00 

75.00 
- 

100.00 

Ti 70.00 65.00 

85.00 

Government Order No: 17-ID of 2018. 
Dated: 29 -03- 2018. 

105.00 

In partial modification of Government Order No. 15-ID of 2018 
dated 22.03.2018 sanction is hereby accorded for the release of pending payment 
on account of Government Advertisements issued to the newspapers at the revised 
rates of category "D" as notified vide Government Order No. 48-ID of 2017 dated 
23-11-2017 with effect from lS1ofJanuary, 2018. 

--d 

80.00 

70.00 

95.00 

By order of the  Government of Jammu and Kashmir 

75.00 
I 

65.00 

85.00 
-. 

Sd/- 
(Dr. Abdul Rashid) KAS 

Secretaiy to the Government. 
45 



Dated: 29.03.2018 

Cable & Satellite (C&S) TV Channels 

Rate Structure shall be governed by the follo\ving formula:- 

Categories 

National channels 

Satellite channels 
with at least one 
hour exclusive 

programnle on 
J&K (rafe/sec in 

Rs. ) 

1 6 6 a m - 1 2  ~ a t i o n a l  satellite c h a n n e l s 4  

Time bands 

noon 

' Ratelformula per 10 seconds 7 
7PM-1 OPM 

06ain-12 
noon 

be paid according to the 
prevailing DAVP rates. 

z//ustration I 
Channel ABC News 
Time band Ratelsecond 
05PM -1 1 PM RS 4046.00 
06AM -12Noon Rs 2527.00 
12Noon -05 PM Rs 1900.00 

Base rate(Rs 380)* 1.2 

07Pm Base rate(Rs 380)* 1.3 

Base rate(Rs 380)* 1.5 
-- -4 

Base rate(Rs 380)* 1.2 

inore hours 
exclusive 1 12Noon- 

( programmes on 07Pm 1 Base rate(Rs 380)* 1.5 1 



cable 

50 + (no. ~Esubscribers *city 
subscription) 

category rate)!l ,00,000 

(rate/sec in Rs.) 

Scroll rate 
per 24 hours 

For cable channels Rs.800 per 

-- 

City category rates on the basis of population for local cable channels 

Population Above 5 lakhs Rs 50 
Above 3lakhs but below 5 lakhs Rs 40 
Above llakhs but below 3 lakhs Rs 30 
Less than 1 lakh Rs 20 

The approved rates sha!l be exclusive of GST but inclusive of all other 
taxes, surcharges and payments elc. 

FM/Radio Stations and Community Radio Stations 

Thefollo~~~irzg rate structure slzall be followed for eniyanelled  channel.^ 
or stntio~is~ 

Outside Jammu and Kashmir 

For any advertising/conu~~unication to be issued to empanelled FM Radio 
stations outside J&K, the rates applicable shall be the lower of the approved 
channel rates of DAVP or Directorate of Infonnation of the StateIUT \?'here ihe 
advertisementlcampaign is being released. 

Within Jammu and Kashmir 

The rate structure for the channels operating ui J&K and covered by IRS data 
of Quarter 4 of the immediate preceding year shall be as under: 

I 



Rate per ( I 0  Seconds) = Rs 52+ &ulutiun o f  the cm* City Cateyory 
Rate o f  DIPR)+ ?st Nunieric dieit o f  the IRS data from 1-9 in case the 
data zs below 1 lakh C? 10 in case the IRS data for the chan~~el  is above 1 
lakh 1,UO.OOO 
Y 

E.g., For a c h a n n e l  w i t h  IRS 4 4  2 0 1 9  data as 90000. 

Rateper (IOseconds) = Rs 52+ (Popu la t ion  of t h e  city- 
categorv rate o f  DIPR)+ 1 st numeric digit o f  the IRS 1 ,00 ,000  

Thc rate structure for the channels operating in the cities of J&K for more 
than 6 months and not covered by the IRS, the rate structure shall be as: 

Rate per (1 0 Seconds) =Rs 52 + fCitv category rate o f  D1PR) * 
(Po~ulation o f  the city as per ce~~slrs o f  201 I )  
I ,  UO,000 

City category rate structure shall be as per the below table: 

'The rate structure for the channels operating in cities of J&K having 
populatioll between 1-5 1aM1 and are on air for a period of more than 6 monfhs, 
the base rate of Rs. 62/lOseconds shall be offered. 

The rate structure for the colnmunity radio station operating in any cities 
of the J&K shall be Rs. 40/10seconds. 

CiQ catego~j) 

12 

I0 
--- 

08 

06 

- 

populaiiorz 
figure 

1 

2 

3 

4 

01 -05 01 

05-10 5 
-- 

0-20 
- 

10 
7 

Above 20 20 



1 
\ The approved rates shall be exclusive of GST but inclusive of all other 

taxes, surcharges and payments etc. 

Illustration 
By adopting the above formula, the rates for following categories shall be 
rounded to the following amounts: 

For A category same as DAVP 
For B Category the rate shall be as: 
E.g., For Big FM with IRS Q4 2019 data as 90000. 
Rate per (1 0 Seconds) = 

Rs 52+ (Popula t ion of the ci ty *Ci ty  Category Rate of DIPR)+ 
1st n u m e r i c  d ig i t  of the  IRS) 

1 ,UO,OOO 

i.e., = 52+ (500000*10)+9 
1 ,oo,ooo 

= 52+ 50+9 
= 111 

The rate structure for the channels operating in the cities of J&K for more than 
6 months and not covered by the IRS, the rate structure shall be as 

Ratepel- ( I 0  Seconds) = Rs 52+ lO*(Population o f  the citv as per 
census of2011) 

1,00,000 

For Jamrnu Stations Rate shall be as 

= 52+ 10*5,00,000(Population of the  city) 
1,00,000 

= 52+ 5 0  
= 102 

For Srinagar Stations rate shall be as 

= 52+ 8* 10,00,000(Population of the city) 
1 ,oo,ooo 

= 52+  8 0  
= 1 3 2  



The rate structure for the channels operating in cities of J&K having 
- population between 1-5 lakh and are on air for a period of more than 6 months, 

the base rate of Rs. 62/lOseconds shall be offered. 

The rate structure for the community radio station operaiting in any cities 
of the J&K shall be Rs. 40/10seconds. 

The population figures for calculating rate structure of cities of Jam~nu & 

Kashmir will be according to the latest census figure of Govemnent of India. 


